6" International Thematic Monograph: Modern Management Tools and Economy of Tourism Sector in Present Era .}‘;’{.
https://doi.org/10.31410/tmt.2021-2022.407 ‘e

MICE Tourism in the Pre-COVID-19 Era: Key Determinants
of Academic Conference Attendees’ Satisfaction
Vuk Bevanda' Received: December 15, 2021

Nevena Bevanda® Revised: April 28, 2022
Accepted: May 6, 2022

Keywords: Abstract: One of the new trends in the world tourism economy is the large
MICE; and rapid growth of congress tourism. Congress tourism includes various
Congress tourism; types of meetings - congresses, conferences, incentive trips, events and man-
Academic conference; ifestations. The congress-tourist offer consists of two components - congress
Academic conference and tourist, so in that sense, it is divided into a working part and part for rest
attendees; and leisure. This study aims to examine the key determinants of academic
Satisfaction conference attendees’ satisfaction. Primary data were collected by the sur-

vey method. Descriptive statistics, correlation, simple and multiple regres-
Creative Commons Non sion were used in the study for data analysis. The results of the research

——— %OT'(‘j‘erCig'cghBY;NCThi? highlight a key determinant that has a statistically significant impact on
Chapter Is aistributed unaer the terms O . . . .. ore . .
thepCreative Commons Attribution-Non- satisfaction: the experience of participants. .ldent'lflcclltlon of !<ey determi-
Commercial 4.0 License (https:/creative- nants of academic conference attendees’ satisfaction is essential for organ-
Com”f‘t""img/ lie=retzs) bi"“C/4~°/ ) Wg'Ch izers of academic conferences and tourism organizations in the destination
ermits non-commercial use, reproduc- . . . o .
Eon and distribution of the work &ithout of the conference be"causg in tbls Wgy they galn.opportunltles to improve
further permission. future business relationships with clients and business performance.

1. INTRODUCTION

he development and modernization of technology, along with natural and economic

resources and an extensive network of academic and educational institutions have condi-
tioned the need to organize the scientific, professional and economic exchange of achievements
and education in these areas. Modern scientific and technological development has also influ-
enced the need for closer cooperation between businessmen and scientists in national and inter-
national frameworks. To achieve cooperation, and exchange experiences and opinions, various
types of gatherings are organized. Their program depends on the professional structure of the
participants. The number of these gatherings also contributed to the creation of a new tourist
branch, the so-called - congress tourism (Bjeljac, 2006).

At the congress of the International Organization of Scientific Experts in Tourism (AIEST),
congress tourism was defined as follows: “Congress tourism is a set of phenomena and rela-
tions, which arise from the travel and stay of persons who meet for the exchange of mostly sci-
entific and professional information, and for whom the meeting place is not a permanent place
of residence or work.” In the true sense of the word, we can talk about international congress
tourism only from the period when the modern congress-tourist offer was created, when there
was a popularization of tourist movements and when international meetings attendees besides
going to meetings for professional, business, or professional reasons, are largely motivated by
tourist reasons (Steti¢, 2007).

In this part of tourist movements, whether national or international, influential people from var-
ious fields of human activity gather - businessmen, scientists, artists, politicians, and represen-
tatives of various organizations. Participants usually represent highly educated, qualified and
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renowned people whose grades are very important, so they also represent individual media pro-
paganda. Their impressions can be of crucial value in decision-making and are therefore the
subject of special concern of congress cities, as well as congress and tourist offers as a whole
(Steti¢, 2006).

To identify the key determinants of academic conference attendees’ satisfaction an empirical
study was conducted on a sample of 102 respondents. Primary data were collected through a
survey method in the Balkans, while descriptive statistics, correlation, and simple and multiple
regression analysis were used in the data analysis. The importance of the implemented research
is reflected in the identification of key determinants of satisfaction of attendees at academic
conferences. These are dimensions that relate to the overall experience of attendees at academic
conferences, which include all components in the value chain of the conference as a service.
Although a large number of studies have been focused on the decision-making process of par-
ticipation in the conference; factors influencing the choice of the conference; motives for par-
ticipating in conferences; very few authors are interested in research aimed at the satisfaction
of academic conferences attendees, so studies in this field are present to a lesser extent, but are
slowly becoming the subject of interest and study.

2. LITERATURE REVIEW
2.1. Congress tourism

Business tourism includes various meetings, seminars, congresses, conferences, conventions,
symposiums, exhibitions, and events that contribute to connecting people and exchanging
knowledge and information. Due to the inclusion of all economic and non-economic activities
in the realization of these trends, this form of tourism is one of the most profitable forms of tour-
ism (Steti¢, 2007). Within business tourism, it stands out as a special market niche, the so-called
congress tourism, that can be viewed as a subset of a broader area of tourism - business tour-
ism (Ficarelli, Sendra, Parra, & Lloret, 2013). However, despite the everyday use of this term,
the ICCA (International Congress and Convention Association) has not proposed a single defi-
nition of congress tourism (Susié¢ & Mojié, 2014).

The development of congress tourism requires the existence of a quality congress-tourist offer,
which will satisfy the needs of both participants and organizers of gatherings. The tourist offer,
in a broader sense, consists of attractive (natural beauties, cultural heritage), receptive (accom-
modation capacities) and communicative factors (traffic infrastructure), which are necessary for
the development of tourism in a destination. Tourist destinations that have elements of attractive-
ness are also desirable places for various gatherings because thanks to the tourist attractiveness
of the destination, the attractiveness of the gathering is greater, participants come to the gather-
ing accompanied by spouses, children, or friends, and usually stay longer to get to know the given
destination. The congress offer of the destination includes all types of facilities and various ser-
vice activities that enable uninterrupted meetings (Dragicevi¢, Plavsa, Steti¢, & Stankov, 20009).
For the gatherings, primarily congress centers are used, then hotels, university rooms, but also
some “exotic” spaces (museums, theaters, theme parks, castles, and even vehicles, usually a ship
and train), which will make the gathering more attractive, unique and memorable (Lawson, 2000).

Actors in congress tourism are organizers, i.e. conference holders (corporations, associations and
various institutions), direct service providers (congress centers, hotels with conference space, etc.),
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intermediaries (travel agencies, destination management agencies, professional congress organiz-
ers), as well as attendees (Raboti¢, 2013). Organizers are looking for attractive destinations and
spaces that will suit the size of their event (Whitfield, 2009), so the destination must provide the
organizers with a large selection of congress facilities. Attendees represent the category of tourists
with the highest consumption (Holloway, Humphreys, & Davidson, 2009), who spend two to four
times more than ordinary tourists (Swarbrooke & Horner, 2001), and are therefore a very desira-
ble category of tourists in destinations (Buci¢, Dragi¢evi¢, & Cimbaljevic, 2015).

The International Congress and Convention Association (ICCA), based in Amsterdam, annu-
ally publishes data on the number of international congresses, conferences and similar gather-
ings, based on which the participation or position of certain countries or cities in the congress
market is determined.

The ICCA ranking is formed based on the number of meetings held in a country or city (the
meeting has a minimum of 50 attendees, is held regularly and the host of the meeting alternates
between at least four countries) (ICCA, 2019). Table 1 shows the 10 leading countries and cities
by the number of meetings held in 2019. It can be noticed that the USA and European countries
occupy leading positions, but also that the participation of Asian countries (Japan and China) is
significant. According to ICCA statistics, the France capital Paris is the most popular congress
city in the world, with 237 gatherings held in 2019. Certainly, European cities are the most pop-
ular cities for congress tourism, according to the given data. For individual countries and cities
to maintain or improve their positions in the congress tourism market in the future, it is neces-
sary to adopt national strategies on congress tourism. Also, it is necessary to conduct regular
research on the volume, the value of the business travel market, and trends that prevail or are
predicted on it, in order to provide reliable statistics to study primarily the impact of congress
tourism on national economies (Dragicevi¢, 2008).

Table 1. Top 10 Country and City Rankings

Rank Country No. of meetings  Rank City No. of meetings
1 U.S.A. 934 1 Paris 237
2 Germany 714 2 Lisbon 190
3 France 595 3 Berlin 176
4 Spain 578 4 Barcelona 156
5 United Kingdom 567 5 Madrid 154
6 Italy 550 6 Vienna 149
7 China 539 7 Singapore 148
8 Japan 527 8 London 143
9 Netherlands 356 9 Prague 138
10 Portugal 342 10 Tokyo 131

Source: ICCA, 2019

The congress activity has reached unexpected proportions in recent years. When talking about
congress activities, the acronym M.I.C.E. is often used - for meetings, incentives, conferences
and exhibitions (Alananzeh, Maaiah, Al-Badarneh, & Al-Shorman, 2018). From year to year,
the share of M.I.C.E. industries is growing in all countries. At congresses and conferences,
communication is realized between experts, members of the association, and business people.

The importance of congress activities is visible from the viewpoint of:
»  technical and technological development and progress of world science;

*  economic and business cooperation;
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. communication between people of different, perceptions, cultures, and races;
*  mobility of a new group of tourists - “congressmen”;

. propaganda of national and tourist values of the host country;

. peace in the world (Steti¢, 2006).

By organizing international congresses, conferences, meetings, etc. high economic effects are
achieved and influential visitors are attracted. Congresses affect the development of tourism,
increase off-season traffic and create a new image of the destination (Susi¢ & Moji¢, 2014). The
second benefit is realized over a longer period. Namely, congresses are an opportunity to pres-
ent domestic expertise and knowledge to foreign colleagues and customers, as well as an option
for domestic products to find their way to foreign customers. Also, domestic experts often do
not have the opportunity to go to similar events abroad because they have certain resource lim-
itations, and in this way, they can present their works and research to their colleagues and thus
be internationally recognized (Mihajlovi¢ & Stosi¢ Mihajlovi¢, 2017).

In addition to the positive, congress tourism can have negative social and environmental con-
sequences, e.g. air pollution due to used transport (airplane, car driving), water and soil pollu-
tion during a hotel stay, food and solid waste generation, overuse of natural resources (Han et
al., 2019). Congress attendees usually move in groups and in a short period, which can lead to
traffic congestion, increased congestion in parking lots, restaurants, shops, etc. This is espe-
cially pronounced in destinations that have a smaller spatial coverage (mountain, coastal des-
tinations, etc.). when the number of attendees may exceed the carrying capacity of the destina-
tion (Whitfield, 2007).

A country that invests in the development of tourism and takes into account the engagement of
existing capacities during the year, sees an alternative in the development of congress tourism
because it affects the extension of the tourist season. Due to the wide range of needs of con-
gress tourism participants, their entourage as well as the organizers, the M.I.C.E. industry and
their participants are increasingly becoming the subject of competition in the market. The pro-
paganda of a tourist destination begins with announcements and comments about where the
meeting, congress, or conference is being held. The role of the media can hardly be measured by
numbers or financial data, but it undoubtedly contributes to creating an image of a destination
and its characteristics (Steti¢, 2006). Conferences can be of great benefit to the congress city if
they were successful and if the participants left the city satisfied, which means that depending
on the success of the conference depends on the image of the tourist destination and its further
placement on the tourist market.

Research in the field of congress tourism is mainly focused on: factors influencing the choice of
destination (Crouch, Del Chiappa, & Perdue, 2019; Crouch & Louviere, 2004; Lee & Back, 2008);
congress destination attractiveness (Marques & Pinho, 2021; Pavlukovi¢, Vukovi¢, & Cimbalje-
vi¢, 2021; Sikosek, 2020); the impact of congress tourism on national economies (Grado, Strauss,
& Lord, 1997; Kim, Chon, & Chung, 2003), motives to attend academic conferences (Fowler, Car-
don, Marshall, & Elder, 2021; Mair, Lockstone-Binney, & Whitelaw, 2018; Rittichainuwat, Beck,
& Lalopa, 2001; Severt, Wang, Chen, & Breiter, 2007), factors influencing conference and con-
gress participation decision-making process (Baloglu & Love, 2005; Oppermann & Chon, 1997;
Pavlukovi¢ & Cimbaljevi¢, 2020; Yoo & Chon, 2008), quality dimensions of conferences, con-
gresses, and conventions (Kim, Lee, & Kim, 2012), attractiveness factors of academic confer-
ences (Cieslikowski & Brusokas, 2020), needs of conference attendees (Aktas & Demirel, 2019).
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2.2. Satisfaction of academic conference attendees

Academic conferences are events where the work and research of academics - professors,
researchers, experts and students are presented; they are an ideal place for gathering experts
from a certain field that is the subject of the conference, exchanging experiences, knowledge
and establishing cooperation between researchers and institutions they represent (Campos,
Leon, & McQuillin, 2018; Lewis & Kerr, 2012). Academic conferences can, therefore, pro-
vide an abundance of scientific and societal impacts (Hauss, 2021). Academic conferences are
also useful for informal review, something that can improve the quality of research and facili-
tate publication and citation (Chalvatzis & Ormosi, 2021; de Leon & McQuillin, 2020; Gorod-
nichenko, Pham, & Talavera, 2021).

Conferences enable the exchange of ideas, they are focused on career advancement (Bjeljac,
2006), and provide attendees with the opportunity to achieve professional and personal goals;
obtain feedback relevant to their work; the opportunity to get acquainted with the professional
work and achievements of colleagues and experts in the field (McCarthy, McDonald, Soroczak,
Nguyen, & Rashid, 2004) as well as a forum for discussion, presentation and debate on new
concepts, research and attitudes (Edelheim, Thomas, Aberg, & Phi, 2018; Hobson, 1993). Also,
conferences create space for attendees to escape from routine and meet the need for change.

Different types of organizations and academic institutions organize thousands of conferences
a year around the world. Conferences can be of national, regional and international character.
Conferences of international character are certainly of the greatest importance because they
gather a large number of academics and experts from various parts of the world and enable
the scientific community to present their work and achievements in the field that is the subject
and topic of the conference. Large international conferences gather a large number of attend-
ees, so in that sense, they can be seen as big events, although they occupy relatively low media
attention.

Since there are a large number of conferences at their disposal, academics select some of them
that they are interested in because it is impossible to participate in each of the conferences that
are organized. Numerous factors influence the decision-making process on the selection of
conferences in which to participate such as time required for research preparation, travel and
accommodation costs, and conference fees (Kadaifci, Asan, & Topcu, 2020).

In 2011, Kozak and Yunci conducted a study on the factors influencing the choice of the con-
ference, which identified 40 factors such as registration fees, accommodation costs, conference
time and the possibility of contributing to professional career development. The results of the
research showed that the most important factors influencing the decision to participate in the
conference are: the possibility of recreation, the destination or location of the conference and the
total costs (Giir, Hamurcu, & Tamer, 2016).

In a study conducted by Gur, Hamurcu, & Tamer (2016), 4 factors and 21 subfactors were iden-
tified during the conference selection. Factors are divided into costs (subfactors are: registration
fee, accommodation and transport costs) time of the conference (subfactors are: travel time, con-
ference length, time of registration and conference intensity), city or country where the confer-
ence is held (subfactors are: city/country brand, national cuisine, security, visa required, types
of accommodation) as well as the characteristics of the conference (subfactors are: conference
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topic, prestige, the official language of the conference, location, keynote speakers, academic
contribution of the conference, social activities, accessibility of the conference venue and rele-
vance of the conference). The conclusions of the study imply that when choosing a conference,
the primary factor is the topic of the conference itself, and then other factors, such as costs, are
taken into consideration.

When talking about factors affecting conference attendance decision-making, Lee & Back
(2005) argue that the location of the conference is very important; Oppermann & Chon (1997)
emphasize the destination brand as a significant factor while Rittichainuwat, Beck, & Lalopa,
(2001) suggest that tourist attractions are important in the conference venue.

As they are service-oriented, academic conferences can be seen as a subset of the service
economy. In this regard, organizers of academic conferences must be focused on delivering
high-quality services to remain competitive (Weber & Ladkin, 2003).

Satisfaction is the consumer’s emotional response to the experience he has in connection with
the purchase of a certain product or service (Marinkovi¢, 2012). When it comes to academic con-
ferences, it is expected that satisfied attendees will participate in the conference again. Severt,
Wang, Chen, & Breiter, (2007) believe that there is a link between satisfaction and conference
loyalty. When an attendee in a particular conference is satisfied, he can rank it higher compared
to other alternatives in the future (Oppermann & Chon, 1997). However, satisfaction with a par-
ticular conference is an insufficient guarantee that attendees will return (Severt, Wang, Chen, &
Breiter, 2007) as the impact of other factors such as cost, destination, research and professional
development may be more important. Regardless of the influence of other factors, if conference
attendees are not satisfied, they are less likely to participate in the future.

Pizam, Neumann, & Reichel (1978) point out that tourism is an intangible composition of inter-
connected components, where satisfaction or dissatisfaction with one component leads to sat-
isfaction or dissatisfaction with the whole experience. In this sense, conferences can be seen as
a set of services of different providers (Otto & Ritchie, 1996) including transport, accommo-
dation, hospitality and conference organizers. Thus, the assessment of conference experience
must include all components in the value chain of the conference as a service. The entire expe-
rience consists of three phases: before the conference (refers to the application process, commu-
nication with the organizers, the review process, travel, accommodation and transfer to the con-
ference venue), during the conference (conference venue and environment, quality of presenta-
tions, social activities and networking, tourist tours) and after the conference (return and travel
from the conference to the place of residence). Overall satisfaction is achieved if expectations
are met for each of the services involved in the overall experience (Lovelock & Wirtz, 2007).

3. RESEARCH METHODOLOGY

To examine the key determinants of the academic conference attendees’ satisfaction, empirical
research was conducted using the survey. The questionnaire was conceived in the online form
and distributed to respondents via e-mail. The total number of e-mail addresses to which the
questionnaire was distributed was 300. The number of fully responded questionnaires received
in the period from January 24 to February 4, 2019, was 102, which represents a response rate of
34%. The basic sampling criterion is that the respondents attended an academic conference in
the previous period (in the past 3, 6, 12 months or more).
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The questionnaire consists of two parts. The first part consists of 7 groups of questions (vari-
ables), with a total of 18 questions, which respondents rated on a five-point scale, from 1 to
5, with the answer 1 indicating absolute dissatisfaction, while the answer marked 5 indicat-
ing absolute satisfaction. In other words, the satisfaction of academic conference attendees was
measured through 6 variables, while the last variable represents the overall satisfaction. The
questions were taken and adjusted based on questionnaires developed by (Lewis & Kerr, 2012),
to measure the full experience or satisfaction of conference attendees, given that the question-
naires distributed by conference organizers after the closing of the conference measure only
some aspects of satisfaction. The questionnaire is designed to monitor the entire attendees’
experience, from the assessment of transport to the destination where the conference is held, all
the way to the assessment of transport upon returning to the place of residence. This formed the
basis for measuring the overall satisfaction of academic conference attendees. Table 2 shows the
determinants of satisfaction, which include a total of 18 questions.

Table 2. Key determinants of academic conference attendees’ satisfaction

Variables Questions
Transport (by flight, bus, or car) to conference city was?
Transport Transfer to conference venue was?

Transport (by flight, bus or car) from the conference?
The accommodation was?
Accommodation & Food The breaks between presentations were?
The food at the conference venue was?
The peer-review process was?
Communication & Organization The registration process was?
Admin./technical support at the conference was?
The social program at the conference was?
The networking opportunity at the conference was?
My experience as a presenter was?
Evaluation of Experiences My experience as a member of the audience in sessions was?
The plenary sessions were?
The destination experience was?
The tour(s) organized by the conference was?
To what extent are you satisfied with your participation in the conference?
To what extent are your expectations met?
Source: Authors, based on Lewis & Kerr (2012)

Social Activities

Destination Experience

Satisfaction

In the analysis of the collected data, descriptive analysis, correlation, and simple and multiple
regression were used. First, a descriptive statistical analysis was conducted on the entire sam-
ple of respondents. From the measures of descriptive statistics for each question, the arithme-
tic mean and standard deviation were calculated. In the second step, correlation analysis was
implemented to identify the degree of interdependence of all variables, followed by simple and
multiple regression analysis. The problem of multicollinearity was examined through the val-
ues of the variance growth factor (VIF). Data analysis was implemented in the statistical pack-
age SPSS 19 (Statistical Package for the Social Sciences).

In addition to the above questions, the questionnaire includes questions related to respondents
(gender, age, academic position, and nationality) and questions related to conferences (type of
the conference, number of attendees at the conference, when the conference was held, topic of
the conference, venue of the conference).
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= Male m45-54

55 and more
Chart 1. Gender Chart 2. Age structure

Source: Authors’ research Source: Authors’ research

Observing the structure of the sample in Chart 1, it can be stated that more male respondents
(56%) than women (44%) were included in the sample. When it comes to age (Chart 2) 3% of
respondents are under 24, 35% of respondents are between 25 and 34 years old, 29% of respon-
dents belong to the age group between 35 and 44, 22% are respondents from 45 to 54, 11% are
respondents over 55 years. It can be concluded that all age groups are present. The sample con-
sists mainly of respondents of two age groups: between 25 and 34 years, 35 and 44 years, in
almost equal numbers, and the least present are persons under 24.

If we look at the academic position of respondents (Chart 3), the largest number of respondents
(27%) have the title of senior assistant or assistant professor, and approximately the same per-
centage of respondents have the title of associate professor (21%), while 22% of respondents
are graduate students. The smallest group of respondents are full professors (9%), 11% are lec-
turers, while 10% are mostly doctors of philosophy who participate in conferences and are not
engaged in any of the educational institutions.

M Postgraduate Student

B Associate Lecturer/Lecturer

B Senior Lecturer/Assistant Professor

M Associate Professor

i Full - time Professor

Other

Chart 3. Academic position of respondents
Source: Authors’ research

In Chart 4 we have an insight into the nationality of the respondents. The largest group of
respondents are from Serbia (50%), while the smallest percentage of respondents are from Mon-
tenegro (1%) and Albania (1%). On the other hand, a large group of respondents consists of aca-
demics from Slovenia (17%), Croatia (10%) and Turkey (9%). Respondents from North Macedo-
nia (6%), Bosnia and Herzegovina (3%) and Bulgaria (3%) also participated in the research. We
can conclude that the respondents are academics from the Balkans region.
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Chart 4. Nationality

Source: Authors’ research

When it comes to the period in which respondents attended the conference, in Chart 5 we can
see that the largest percentage of respondents attended the conference in the previous three
months (67%), while the smallest number of respondents (7%) attended the conference which
was held more than 12 months ago.

7% W In previous 3 months

® National
B In previous 6 months
B Regional
M In previous 12 | }
months .
B More than 12 i International
months ago
Chart 5. When the conference was held Chart 6. Conference type
Source: Authors’ research Source: Authors’ research

M Less than
50

m 50-100

= 100 and
more

Chart 7. Number of attendees
Source: Authors’ research
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In the previous period, the largest percentage of respondents attended an international confer-
ence (83%), and the least a conference organized at the national level (8%) (Chart 6). When it
comes to the number of attendees in given conferences, the largest number of conferences had
between 50 and 100 attendees (50%), 26% of conferences had more than 100 attendees, and 24%
of conferences had less than 50 attendees (Chart 7).

W Economics
W Tourism
1% B Management
4% mCulture
B e
29 ® Education
M Security
39 ® Finance
mIT

2% Politics
Ecolo

1% . &v

Sociology

Geography

Chart 8. Conference topic
Source: Authors’ research

Graph 8 presents the key topics of the conferences that respondents attended. The largest per-
centage of respondents were at conferences whose key topics were economics (43%), manage-
ment (23%) and tourism (11%). The same number of surveyed academics (4%) were at confer-
ences on law and IT, while the smallest number of organized conferences at which respond-
ents participated was in the field of education (1%), security (1%) and culture (1%). The men-
tioned conferences were organized in the following countries: Serbia, Slovenia, Croatia, Bos-
nia and Herzegovina, North Macedonia, Bulgaria, Montenegro, Albania, Italy, Turkey, Rus-
sia, India, China, Greece, Portugal, Switzerland, France, Austria, Slovakia, South Korea, USA,
Great Britain, Spain and Romania. Based on the above, it can be concluded that academics from
the Balkans, in addition to conferences organized in their or neighboring countries, attended
conferences organized not only in Europe but also in the United States and Asia.

4. RESULTS AND DISCUSSION

Table 3 shows the results of descriptive statistics. By implementing descriptive statistical anal-
ysis, the arithmetic mean and standard deviation for each question were calculated. The results
of the analysis at the level of the entire sample indicate that the grades of the surveyed respond-
ents range from 3.69 to 4.53, with a standard deviation from 0.767 to 1.152.

Respondents rated the highest: the registration process at the conference (4.53), food served dur-
ing the conference (4.46), and technical assistance at the conference (4.46), while with the low-
est scores were rated tourist tours organized by the organizers (3.69).

The reliability and internal consistency of the questions grouped around each variable were meas-
ured using Cronbach’s alpha coefficient (Table 4). Values of Cronbach’s alpha coefficient range
from 0 to 1, with values greater than 0.7 being considered to indicate adequate reliability and con-
sistency of the question (Nunnally, 1978). The values of the Cronbach’s alpha coefficient in the
study ranged from 0.712 (Destination) to 0.944 (Transport). The obtained values indicate adequate
reliability and internal consistency of variables. Cronbach’s alpha for the whole model is 0.932.
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Table 3. Descriptive statistics

Questions M SD
Transport (by flight, bus or car) to conference city was? 4,40 ,799
Transfer to conference venue was? 4,32 ,869
Transport (by flight, bus or car) from the conference? 4,34 ,850
The accommodation was? 442 ,826
The breaks between presentations were? 4,44 ,827
The food at the conference venue was? 4,46 ,792
The peer-review process was? 4,31 ,856
The registration process was? 4,53 ,817
Admin./technical support at the conference was? 4,46 ,767
The social program at the conference was? 4,08 1,012
The networking opportunity at the conference was? 4,04 1,033
My experience as a presenter was? 4,25 ,906
My experience as a member of the audience in sessions was? 4,19 ,931
The plenary sessions were? 4,06 ,888
The destination experience was? 4,30 ,942
The tour(s) organized by the conference was? 3,69 1,152
To what extent are you satisfied with your participation in the conference? 4,34 ,850
To what extent are your expectations met? 4,09 ,924

Note: M - Arithmetic mean; SD - Standard deviation
Source: Authors’ research

Table 4. Reliability of variables - Cronbach’s Alpha values

Variable Cronbach’s Alpha
Transport 0,944
Accommodation & Food 0,788
Communication & Organization 0,883
Social Activities 0,714
Evaluation of Experiences 0,823
Destination Experience 0,712
Satisfaction 0,875

Source: Authors’ research

The results of the correlation analysis are shown in Table 5. Based on the value of the Pearson
coefficient, the degree of dependence between the variables in the model was determined. There
is a statistically significant degree of correlation between the model variables. The obtained
results show a high degree of correlation between the Evaluation of Experiences and Satisfac-
tion (0.837), the Evaluation of Experiences and Social activities (0.713), as well as the Social
activities and Satisfaction (0.704). The lowest degree of correlation is between Transport and
Communication and Organization (0.411).

In order to determine the variables that have a significant impact on the satisfaction of academic
conference attendees, we use a simple linear regression (Table 6). The individual influence of
independent variables on attendees’ satisfaction, which is a dependent variable, was tested. The
analysis of the obtained results shows that all independent variables have a significant impact
on the attendees’ satisfaction.

Evaluation of Experiences has the greatest impact on Satisfaction: 3 = 0.898, t = 15,320, p <0.01;
while the smallest influence on the Satisfaction has Destination Experience 3 = 0.481, t = 7.160,

p <0.01.
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Table 5. Correlation matrix
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Transport
Accommodation & Food 0,644**
Communication & Organization | 0411** | 0,519**
Social Activities 0,444%* | 0,544** | 0,625**
Evaluation of Experiences 0,481%* | 0,577** | 0,610%* | 0,713*%*
Destination Experience 0,564** | 0,472%* | 0,408** | 0,593** | 0,516**
Satisfaction 0,532%*% | 0,631%* [ 0,607** | 0,704** | 0,837** | 0,582%**
Note: ** Correlation is significant at the 0.01 level
Source: Authors’ research
Table 6. Simple regression analysis (dependent variable: Satisfaction)
Variables [ t Sig. R’
Transport 0,559 6,286 ,000%* 0,283
Accommodation & Food 0,773 8,140 ,000** 0,399
Communication & Organization 0,694 7,646 ,000%** 0,369
Social Activities 0,654 9,925 ,000** 0,496
Evaluation of Experiences 0,898 15,320 ,000%* 0,701
Destination Experience 0,481 7,160 ,000** 0,339

Note: p <0.01 (**)

By applying multiple regression, the model of joint influence of all six independent variables
on the attendees’ satisfaction was tested. The results of the analysis are shown in Table 7. The
analysis of the obtained results shows that one variable has a significant impact on satisfaction:
Evaluation of Experiences: 3 = 0.615, t = 7.310, p <0.01. The relationship between independent
variables and dependent variables can be described by a linearly dependent function, where the
coefficient of determination (R”) is 0.760 which means that 76% of the variability in attendees’
satisfaction is described through these six independent variables, while another variability is
influenced by other factors. The tested model showed that in the case of joint action of all six
variables, only one variable: Evaluation of Experiences has a statistically significant impact on
Satisfaction, while the other five variables do not have a significant impact on academic con-
ference attendees’ satisfaction.

Source: Authors’ research

Table 7. Multiple regression analysis (dependent variable: Satisfaction)

Variables 3 t Sig. VIF
Transport 0,032 0,423 ,673 2,029
Accommodation & Food 0,170 1,880 ,063 2,150
Communication & Organization 0,074 0,942 ,348 1,880
Social Activities 0,087 1,148 ,254 2,668
Evaluation of Experiences 0,615 7,310 ,000%** 2,438
Destination Experience 0,100 1,764 ,081 1,878

Note: Results are significant at the level of p <0.01 (**);
Results are not significant: p> 0.05

R*=0.76
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In this research, the existence of the problem of multicollinearity was examined. This problem
was tested through the value of the VIF coefficient. If the value of a given coefficient is greater
than 5, then multicollinearity is a serious problem in the implemented study (Field, 2000). In
this study, during the multiple regression, suitable values of the VIF coefficient were obtained,
which range from 1,878 to 2,668.

5. CONCLUSION

Given the rapid growth of congress tourism around the world, all countries want to get involved
in these types of tourism movements. Therefore, to this sector of the business tourism, known as
M.L.C.E., special attention is paid. The offer for this market includes all services of economic and
non-economic activities intended to meet the needs of tourists involved in congresses, conferences,
meetings, events and manifestations. Conference attendees gather to exchange scientific knowledge,
but also to leave everyday life for a few days and get to know different places. During the confer-
ences, a specific offer is needed, while for free time, a tourist offer is needed, which should be appro-
priate in terms of its quality.

In this paper, research was conducted to determine the key determinants of academic conference
attendees’ satisfaction. Survey respondents generally gave high marks to the questions contained in
the questionnaire, which relate to a set of services from different suppliers. As the assessment of the
overall conference experience and satisfaction includes all components in the value chain of the con-
ference as a service, the assessments of the surveyed academics testify to the existence of a relatively
high degree of satisfaction among conference attendees. On the other hand, the conference attend-
ees rated the tourist tours organized by the conference organizers with the lowest marks. Therefore,
this segment represents an exceptional space for improving and increasing the participants’ satisfac-
tion. In that sense, better communication and cooperation of conference organizers with competent
tourist organizations and travel agencies at the destination of the conference is needed, because if the
attendee had a positive experience, it is expected that he will return for vacation, i.e. tourist activities.
Also, every satisfied tourist is a potential new visitor and ambassador of the destination.

The results of the simple regression analysis confirmed the significance of all determinants of aca-
demic conference attendees’ satisfaction, namely: quality of transport to and from the conference
destination, accommodation and food at the conference, communication and organization, social
activities, attendee experience and destination experience. However, the multiple regression analy-
sis, which measures the cumulative impact of all six independent variables, confirmed only the sta-
tistical significance of attendees’ experience on satisfaction, while the variables transport quality to
and from the conference destination, accommodation and food at the conference, communication
and organization, social activities and destination experience did not have a significant impact on
satisfaction. Namely, the results of the research showed that by applying simple and multiple regres-
sion analysis, the attendees’ experience has the most significant impact on the academic conference
attendees’ satisfaction. It can be concluded that the satisfaction of attendees is mostly influenced by
the experience they evaluate from the aspect of the presenter at the conference, the audience mem-
ber and the quality of the plenary sessions at the conference. In this regard, the most important con-
tribution of the conference is professional development, obtaining relevant feedback for their work,
getting acquainted with the work and achievements of experts in the field and space for discussion
and debate on relevant and important issues of their interest, research and work. For this reason, the
respondents did not attend conferences organized in their or neighboring countries, but in confer-
ences organized in the USA and Asia.
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In further research, more determinants should be included in the questionnaire, in order to obtain
a more detailed overview of the impact on the academic conference attendees’ satisfaction. It is
necessary to increase the number of surveyed academics since the sample size is one of the lim-
itations of the given research. Given the great variety of conferences that are organized and a
large number of different institutions and organizations that deal with their organization, future
researchers could test the impact of these determinants on the attendees’ satisfaction in various
scientific fields and disciplines. The contribution of the research is reflected in the provision of
information and guidance that stakeholders can use as inputs in the process of making future
decisions and strategies. Namely, the organizers of conferences through the obtained information
can increase the satisfaction of attendees by increasing the quality of plenary sessions, engaging
key experts in the subject area, and organizing debates and forums; Tourist organizations in the
destination of the conference through cooperation with their organizers can increase the level of
destination experience and conference participants “turn” into a tourist who returns to the desti-
nation for rest and entertainment. On the other hand, when selecting conferences in which they
will participate, academics can give priority to those conferences that will have the greatest con-
tribution to their work, professional development and career advancement.
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