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Abstract: Local events play a significant role in the positioning of a tourist 
destination. In today’s time, when there is a noticeable increase in competition 
among destinations, events stand out as a key factor that attracts tourists. 
This paper highlights the views of visitors, as well as the significance of the 
Apatin Fishermen Evenings event, as one of the factors in the valorization of 
the tourist destination in the ​​West Backa district. The goal is to investigate the 
opinions of the visitors to the Apatin Fishermen Evenings and their influence 
on the development and positioning of the tourist destination of this district. 
Based on the conducted research, the importance of the elements of the local 
event on the recognition and image of the destination has been proven, as 
well as that this event mostly gathers visitors from the district, but the number 
of foreign tourists is also noticeable.
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1.	 INTRODUCTION

The economic importance of the tourism sector on a global scale is illustrated by the fact that 
its share in the world gross domestic product in 2023 was 11,6% (Jovicic, 2020; European 

Commission, 2023). The importance of tourism as an economic activity is then reflected in the 
realization of foreign exchange inflow and its contribution to employment; every 10th job is created 
within tourism (in 2024, tourism and travel provided 357 million jobs worldwide) (Adongo et al., 
2019; World Travel & Tourism Council, 2024). Today, the role and importance of events in the 
overall growth of tourism worldwide are significant. Events have the potential to generate a large 
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number of services in tourism, as well as the potential for sponsorships (Getz, 1997; Pavia et al., 
2018; Ziakas & Getz, 2023), whether they do so directly or indirectly (Raj & Vignali, 2010), that 
is, they act as independent or complementary tourism values. The International Association of 
Events and Festivals estimates that over 4-5 million different events are held annually worldwide 
(International Festivals & Events Association, 2024).

As event tourism represents a recognized chance for improving the overall tourism economy in Serbia, 
highlighted in strategically important documents, such as the Tourism Development Strategy in the 
Republic of Serbia for the period up to 2025, as one of the priority types of tourism that needs to be 
developed in the coming period (capable of enabling rapid and efficient economic growth, to improve 
socio-cultural relations, create a positive image on the world tourist market) it is important to look at 
the key advantages and select those events that have the most power for the successful valorization of 
this type of tourism, since its comparative advantages have not yet been used and valorized in the right 
way on the world tourist market. The basis for the creation of a national identity and tourist brand can 
be seen in the efforts to better valorize and present the existing tourism values ​​in Serbia through event 
tourism. The dilemmas surrounding the definition and application of the term or event in tourism 
theory and practice in Serbia have been particularly pronounced since the middle of the first decade 
of the 21st century, when this form of tourism gained importance and popularity (Bjeljac et al., 2014).

The Apatin Fishermen Evenings are the largest event, with a long tradition, that takes place in 
Apatin. This event is held every year at the beginning of July, and is considered to have its origins 
in the Upper-class events that the old fishermen held on June 29, the day of the Holy Apostles Peter 
and Paul. These two saints are considered patrons of the fishing industry and fishermen themselves. 
Upper-class festivities usually lasted three days and started with the gathering of masters and their 
wives in the Fuderer Inn, today’s Saran restaurant. After that, the procession would go to the church 
where the religious rites were performed, and finally, they would return to the richly decorated inn 
where they enjoyed fish specialties, large quantities of wine, and music. Apatin Fishermen Evenings, 
as an event of the modern era, have existed since 1963 (Municipality of Apatin, 2025) when they 
were first held for two days, June 8 and 9. They arose from the desire of the Tourism Association of 
the municipality of Apatin to raise the tourist offer of Apatin to a higher level through an event that 
will maintain all the specificities of this climate. Since then, they have been held annually, except in 
1965, when they were postponed due to the extremely high water level of the Danube, which threat-
ened to endanger the safety of participants and visitors. It should be noted that numerous visitors 
from the country and abroad were present from the very beginning (Municipality of Apatin, 2025).

This event, now traditionally, lasts four days. The grand opening is on Thursdays, and the closing 
is on Sundays. The program is extremely comprehensive and includes a large number of cultural, 
artistic, sports, and entertainment events. It can be said that almost all associations, organizations, 
artistic groups, and sports clubs from the municipality of Apatin participated in the event.

One of the most beautiful traditions of the Apatin Fishermen Evenings is the preparation and 
competition in the selection of the best Apatin fish stew. Through two evenings of qualifications, 
the contestants fight for a place in the final, where about thirty of the most skilled participate. The 
winner takes home the “Golden Cauldron” trophy. All competitors, both through the qualifica-
tions and in the final, get the fish for free, and after taking a sample for evaluation, they have the 
opportunity to host their friends and enjoy what they have prepared together.

Research Framework. In modern tourism, local events are increasingly becoming a means of 
differentiation and positioning of tourist destinations. In this context, the “Apatin Fishermen 
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Evenings” represent a significant cultural and tourist event within the West Backa District. Given 
its long-standing tradition and the growing number of visitors, there is a clear need for a deeper 
analysis of its impact on the perception and recognition of the destination, as well as on the profile 
of the audience it attracts. This research is necessary to gain a deeper understanding of visitors’ 
attitudes and experiences as well as to determine the specific role of the event in the develop-
ment of destination tourism. The results of the research can serve as a basis for improving future 
events, creating more effective marketing strategies, and making planning decisions in the field 
of tourism at both the local and regional levels. Based on the above, this research aims to answer 
the following research question:

1.	� To what extent does the ‘Apatin Fishermen Evenings’ event contribute to the recognition 
and image of the West Bačka District as a tourist destination, and what is the demographic 
structure of its visitors concerning local and international origin?

The purpose of the study is to determine, through the analysis of visitors’ opinions, how and to 
what extent the event contributes to strengthening the identity of the tourist destination, and to 
examine who the main visitors are – whether they are predominantly local guests or if the event 
has also achieved visibility internationally.

The findings of this study may serve as a valuable foundation for the enhancement of future events, 
more precise targeting of tourist segments, and the development of sustainable strategies aimed 
at advancing event tourism at both the local and regional levels.

2.	 LITERATURE REVIEW

2.1.	 Socio-Economic Impacts of Tourism on Less Developed and Rural Areas

Previous research has shown that tourism activities cause several positive effects on less devel-
oped areas, such as economic growth, economic diversification (Roberts & Hall, 2001; Sharpley, 
2002; Svagzdiene et al., 2021), demographic stabilization (Müller & Jansson, 2007), increasing 
economic value of food products, encouraging agricultural development (Chuang, 2010; Roberts 
et al., 2017), improving socio-economic status (Muresan et al., 2016; Park & Yoon, 2011; Pivac 
et al., 2019; Singh & Rahman, 2023) and creating or growing new local businesses. Tourism also 
contributes to increasing the overall quality of life of residents (Woo et al., 2015; Lin et al., 2014; 
Raj & Rashid, 2022) and supports the sustainable development of smaller towns and the reduction 
of outbound migration (Androshchuk & Chernenko, 2016). Tourism is a well-known mechanism 
of population retention, especially for young people (more vulnerable to emigration phenomena), 
due to its ability to quickly generate new jobs and the lack of high standards required for those 
jobs (Erzsebet, 2024; Müller & Jansson, 2007). Additional studies have identified another positive 
and interesting impact of tourism activities related to sustainable development in sensitive, mostly 
rural areas: the induced motivation towards residents to preserve local heritage, whether natural or 
cultural and to increase the quality of visitor experience (Bramwell & Lane, 1993; Chuang, 2010; 
Muresan et al., 2016; Park et al., 2008; Raj & Rashid, 2022). Overall, tourism activities generate 
an increase in income, creation of new jobs, modernization of facilities, employment of women 
in villages, higher living standards for residents, and better quality of life (Raj & Rashid, 2022; 
Tangit et al., 2014). They also support the growth of local handicrafts and are responsible for the 
appearance of pride in local and national culture.
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2.2.	 The Economic and Social Impact of Festivals  
and Events on Regional Development

Authors Ma and Lew (2012) define event tourism in four different contexts arising from histor-
ical (temporal) and geographical (spatial) situations. Local events are created based on regional 
characteristics and historical, cultural, and artistic resources to generate positive economic effects 
(Choi et al., 2021). This type of event contributes to local economic development through increased 
tourist spending and product promotion.

A recent study on the impact of event tourism, conducted on the example of Timișoara as the 
European Capital of Culture, confirms the significant contribution of such events to regional 
economic development and cultural cohesion (Tudur, 2024).

Events organized at the regional level represent so-called “large markets,” where, in addition to 
the promotion of local products, direct financial income is generated. The festival economy is 
thoroughly described in an empirical analysis from Leipzig, where it was found that sports and 
music events generated direct added value and revenues in the millions of euros and significantly 
increased visits from outside the region (Weng et al., 2024).

Furthermore, Ilieva et al. (2024) point out that festivals contribute to sustainable regional devel-
opment, strengthening local community identity, and generating long-term socio-cultural and 
economic benefits. Combining these reports and analyses, it is clear that local products have a 
positive impact on the public due to their promotional and economic value, as well as additional 
effects through social inclusion and community strengthening (Ilieva et al., 2024).

2.3.	 Sustainability and Motivation in Festival and Event Tourism:  
A Strategic Approach

In the interest of sustainability, most tourist destinations organize events and festivals that usually 
represent that place. When it comes to the portfolio of events, it refers to a series of strategically 
planned and managed events at the destination that attract visitors in different seasons (Raj & 
Rashid, 2022; Wise, 2013; Ziakas, 2014), which improves the sustainability of the destination. 
Ziakas and Costa (2011) strongly advocated the advantages of having different types of events 
in the destination that will complement each other in exploiting the benefits, and thus the com-
petitiveness and sustainability of the destination. The cost-benefit analysis of the event portfolio 
is of utmost importance, especially for the local community (Gration et al., 2016), which always 
seeks to take advantage of the event. The question of “who should take the impact” of events 
(Smith, 2014) causes an assessment of the event’s impact on the local population or third parties/
local authorities. For cultural events, the perception of impact by the local population is relevant.

Raj and Rashid (2022) point out that the COVID-19 pandemic has resulted in a sudden and immediate 
turn to the virtual world as well as the adoption of new methods when it comes to event sustainability.

According to (Smith, 2014), events are divided into:
1.	 Events of local heritage and
2.	 Local modern festivals.

Local heritage events are defined as festivals that are shaped by the presentation of local identity 
and authenticity, promoted and valued according to these issues. Local heritage festivals are likely 
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to promote authenticity, as they are based on both geography and history. These celebrations carry 
symbolic meaning and significance tied to the local sense of place and are the classic definition of an 
event. Therefore, local events are a complex cultural phenomenon and are not just an accumulation 
of cultural events that are displayed there, but a cultural asset in themselves, a cultural expression, 
and a cultural process in which culture is consumed and reproduced (Del Barrio et al., 2012). 

The concept of sustainability is reflected in almost all areas that have emerged as a necessary prereq-
uisite for people’s lives in the future, and sustainability in aspects such as life in cities, agriculture, 
tourism, and technology (Beyhan & Ünügör, 2005). The World Tourism Organization defines sus-
tainable tourism as ensuring the continuity of cultural integrity, basic ecological processes, biologi-
cal diversity, and life support systems while meeting the needs of existing tourists and host regions 
(Avcıkurt, 2009). The rationale for sustainable tourism development is based on ensuring the provision 
of renewable economic, social, and cultural benefits to society and the environment. Sustainability 
is an integral part of the ongoing social, cultural, environmental, and economic well-being of human 
communities. This situation applies equally to all areas of sustainable tourism. Tourism development 
cannot be expected to be sustainable without social sustainability (Richards & Hall, 2000). Eco-
nomic development is considered a balancing factor in terms of protecting environmental resources 
and providing social benefits for the local population. In this direction, the goal is to continue the 
benefits received today and in the future, together with the policies and plans of sustainable tourism 
(Alkan, 2015). The pursuit of sustainable tourism imposes many obligations to integrate economic, 
social, and environmental issues in tourism planning and to change attitudes and traditions among 
various stakeholders to implement this (Kernel, 2005). The basic ideas and principles of sustaina-
bility permeated all aspects of society (Srebro et al., 2021; Zdravkovic & Pekovic, 2020) and were 
also applied to tourism (Juraev & Omonova, 2024; Pivac et al., 2019; Purwoharsojo et al., 2023; 
Saarinen, 2006; Seočanac, 2023).

According to Elmo et al. (2020), “Tourism activities are sustainable when they are economically 
efficient without compromising social well-being and the environment” (p. 2). When it comes to 
festival motivation, which is discussed in the field of travel motivation, it is considered fundamental 
to understanding people’s motivation to attend festivals (Uysal et al., 1993). Each event is unique 
(Getz, 2013), and the primary reasons for attending a particular event are driven by internal motives. 
These motivations can be further divided into physical, psychological, and spiritual (Park et al., 2008). 
The main evidence cited by Matheson et al. (2014) highlights multiple motivations and variations in 
motivations based on the heterogeneity of visitors and event types. Previous studies on the motivation 
of festival goers included religious festivals and regional cultural festivals (Blackwell, 2007; Nongsiej 
& Mothilal, 2019; Raj & Rashid, 2022; Zeng et al., 2022), where the aim of the investigation is the 
motivation of attachment to place, the experience of event, and satisfaction.

During the organization of events, it is necessary to determine the main motives that aim primarily 
at the survival and sustainability of the festival, as well as the satisfaction of all interested parties, 
but also some personal interests (Adongo et al., 2019). Bjeljac (2006) emphasizes that the content and 
character of events depend on the motives that drive their organization, which is why it is important to 
recognize those motives so that the organizers can make the right choice in terms of space, scheduling 
of events, engagement of human resources, methods of financing, methods of promotion, etc. The 
motive of the organization also depends on what the event will be, that is, which subjects will organ-
ize it, as well as which spaces will be selected. The available literature shows that the most common 
motives that drive the events are precisely economic, which are important not only for the organizers 
but also for the participants and employees. However, as a second in importance, we can single out 
motives related to the affirmation of the destination and highlighting its natural and anthropogenic 
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tourist values and attractions. The selected motives are, first of all, important for organizing larger 
and more significant international events, but they are also applicable to events of a lower level.

This is also confirmed by the data presented in Table 1, collected during the Apatin Fisherman’s 
Evening event, which demonstrates a measurable economic impact of tourist participation over 
three years (2021–2023). According to the Tourist Organization of Apatin (E-tourist portal), the 
average number of arrivals per year was 162.67, of which 116 were domestic and 46.67 were for-
eign visitors. Average overnight stays totaled 951.67, with domestic tourists accounting for 808.33 
nights and foreign visitors 143.33 nights. While the proportion of domestic participation remained 
consistently high (e.g., 87.9% of overnight stays in 2023), there is also a steady contribution from 
foreign tourists, especially notable in 2022 when their arrivals accounted for 34% of the total.

Such data support the argument that economic motives, particularly those driven by tourism 
consumption and extended stays, are central to local event sustainability. In addition to the stated 
motives, achieving the unity of economic and other structures and the socio-cultural progress of 
the region is also important for the success of the event (Bjeljac, 2006; Cegur Radović et al., 2020).

Table 1. The number of registrations and overnight stays of domestic and foreign tourists 
during the period of the Apatin Fisherman’s Evening event

Year Total Domestic Foreign Domestic 
participation%

Foreign 
participation%

2023. (arrivals) 192 149 43 77,6 22,4
overnight stays 1298 1141 157 87,9 12,1
2022. (arrivals) 156 103 53 66 34
overnight stays 944 775 169 82,1 17,9
2021. (arrivals) 140 96 44 68,6 31,4
overnight stays 613 509 104 83 17

Mean value arrivals 162,67 116 46,67

overnight stays 951,67 808,33 143,33

Standard deviation arrivals 26.63331247 28.7923601 5.507570547

overnight stays 342.5643492 317.3158258 34.58805189

Source: Tourist organization Apatin - E tourist portal

More detailed characteristics and groups of motives of importance for the organizers, as well as 
the destinations where the events take place, which are considered to have the greatest influence 
and driving force for their organization, are shown in Table 2.

Table 2. The most common motives related to the affirmation of a tourist destination

ECONOMIC - Increasing income in tourism and other related branches;
- Increased recruitment of new employees

PROPAGANDA TOOLS - For tourism; 
- To attract capital and investments

SOCIO-CULTURAL

-Achieving unity to organize as well as possible; 
- Sociocultural progress of the region;
- �Increasing the interest and participation of the resident population in the activities included in 

the event; 
- Strengthening regional traditions and values.

ECOLOGICAL -Construction of facilities or renovation of existing infrastructure; 
- Protection of natural and cultural heritage

SOCIALLY POLITICAL - Strengthening the position of the region;
- Increasing the political influence of an individual or group.

Source: Bjeljac (2006, p. 86)
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As global competition constantly intensifies, destinations increasingly aim to provide unforgettable 
experiences in tourism. To ensure that the tourist experience is unforgettable, ie, for the tourist 
to have a positive image, the authors (Kim & Jang, 2016) suggest that destination managers and 
all key stakeholders must first understand the factors that influence the awareness and memory 
of the tourist. 

As part of the research they conducted on this topic, examining the impact on the memory of tourists 
who visited certain cultural events (audio and visual means), they singled out the impact of key internal 
and external factors. The conclusion they reached indicates that examining the key motivators that 
are important when deciding to visit a certain destination and attend a certain event, an unforgettable 
experience is also of great importance when highlighting the competitive advantages of a certain 
destination. This means that the decision to visit again in the future, to the same destination/festival, 
is significantly influenced by the previous experience that the tourist had, and it is built on the satis-
faction achieved. This indirectly has an impact on motivation, which the authors Hoch and Deighton 
(1989) believe is much stronger when the decision to revisit is derived from previous experience.

Lee and Kyle (2014) found that the links between motivation, satisfaction, and behavior include 
the segmentation of festival visitors based on their psychological characteristics, while Getz (1991) 
classified the basic needs for visitors to be satisfied with the event into psychological, interper-
sonal, or social, and personal.

Schematic representation 1.  
Representation of the relationship between needs, motives, and satisfaction 

Source: Adapted from Saayman (2011, p. 113)

Events that enable the successful hosting of visitors and are cultural resources of the region are 
usually organized to form a positive image of the place and contribute to the local economy (Uysal 
et al., 1993). Event tourism attracts more and more visitors every day. Those who visit it are allowed 
to take a break from their busy everyday life. At the same time, this type of tourism contributes 
to the preservation and advancement of local culture in the communities where it takes place and 
also brings economic benefits to those communities. It encourages the development of the local 
tourism industry and extends the tourist season (Huang et al., 2010). Since different types of tourists 
have different consumption patterns, their impacts on spatial and regional-local development may 
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differ (Saayman & Saayman, 2006). Festivals are often seen as part of the economic development 
strategy of rural areas (Chhabra et al., 2003). During the event, local governments can improve the 
economic structure of the region by improving their ability to market local goods and services. At 
the same time, this situation contributes to the protection of local entrepreneurs and the marketing 
of their products (Tohmo, 2005), since festivals offer the possibility of direct contribution to the 
region, as long as they are properly planned. In addition, events increase interest in local products, 
tourist stays in the region, cultural development, and the quality of life of the local population.

3.	 RESEARCH METHODOLOGY 

The goal of this paper is to provide a comprehensive understanding of visitor perceptions and their 
influence on the development and positioning of the Apatin Fisherman Evenings. Accordingly, 
the study was conceptualized as a cross-sectional quantitative survey, conducted between January 
3 and February 10, 2024. For data collection, an online questionnaire was created using Google 
Forms and distributed via the official website of the Apatin Tourism Organization, as well as 
through relevant social media channels (Facebook, Instagram, and Viber). The participation was 
voluntary and anonymous, with the final sample being non-probabilistic and convenience-based, 
and including 345 participants. All participants met the inclusion criteria, which required being 
over the age of 18 and being familiar with at least one tourism event in the West Backa District. 

Twenty-four items comprised the questionnaire, which was divided into four sections: sociode-
mographic characteristics (items 1–5), tourism event participation (items 6–8), evaluation and 
perceptions of the Apatin Fishermen Evenings and the tourism offer (items 9–23), and intention 
to revisit the event (item 24). Most questions were closed-ended and used categorical and ordinal 
scales, with some items (7, 10, 11, 14, 18, and 21) allowing for multiple responses, while items 9, 
22, and 23 implemented a five-point Likert scale (1 = strongly disagree to 5 = strongly agree). 
Previous research on event tourism and visitor experience assessment (Coelho & Gosling, 2018; 
Jorgenson et al., 2019; Richards, 2020, 2021) served as an inspiration for the development of the 
items, as no standardized measurement instrument was adopted in its entirety. The referenced 
studies were mostly used for conceptual and thematic guidance, rather than actual sources of 
items. The items were shaped to reflect the local context of Apatin and the West Backa District, 
following best practices in tourism research. 

The questionnaire was validated using a multi-step procedure. The first step included the evalu-
ation of the questionnaire by three senior academic experts in the fields of tourism management, 
cultural event management, and tourism research methodology. Based on their feedback, improve-
ments were made, and items were framed to better align with the research objectives, as well as 
to improve clarity. Then, following the data collection, the internal consistency of the scales was 
measured. The Cronbach’s alpha coefficient of 0.87, which indicated good reliability of the items, 
was calculated based on the items that measured perceptions and attitudes toward the Apatin 
Fishermen Evenings (items 9, 22, and 23). The combination of the expert review and reliability 
analysis ensured the adequate measurement quality for exploratory research purposes. Although 
a formal pilot test was not carried out, the expert review proved face and content validity, as they 
verified the questionnaire’s suitability. 

The data were statistically analyzed using IBM SPSS Statistics v.23, with the level of significance 
set at p < 0.05. For all variables, descriptive statistics (means, standard deviations, and frequencies) 
were calculated, and to examine the differences between groups based on their age, a one-way 
analysis of variance (ANOVA) was conducted.
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Based on the preceding literature review and the recognized importance of tourism events for 
local development, sustainability, and visitor satisfaction, the following hypotheses are formulated 
to analyze the tourist offer of the town of Apatin within the framework of the Apatin Fishermen 
Evenings event:

Null hypothesis (H0: μ1 = μ2 = ... = μn) assumes that there are no statistically significant dif-
ferences between the arithmetic means of the evaluated groups regarding their assessment of the 
tourist offer of Apatin at the Apatin Fishermen Evenings event.

Alternative hypothesis (H1: μ1 ≠ μ2 ≠ ... ≠ μn) posits that there are statistically significant dif-
ferences between the arithmetic means of the evaluated groups in their assessment of Apatin’s 
tourist offer during the Apatin Fishermen Evenings.

These hypotheses provide an analytical framework for examining differences in perception and 
satisfaction among various visitor segments, which is crucial for the further development, sustain-
ability, and strategic planning of the event and the destination. Research results and discussion.

4.	 RESEARCH RESULTS AND DISCUSSION 

Descriptive statistics were used to summarize sample characteristics and responses to each item. 
One-way analysis of variance (ANOVA) was applied to test for differences among age groups. No 
multivariate analysis was conducted due to the exploratory nature of this study.

The total sample included 345 respondents, of whom 122 respondents were male (35.4%), and 
223 were female (64.6%). If we analyze the age structure of respondents (Table 3), it is noticeable 
that the largest number of respondents comes from the category of 36 to 55 years of age (51.9%), 
followed by 25 to 35 years of age, that is, 25.8% of respondents. Based on that, we conclude that 
these two categories of respondents make up ¾ of the sample of respondents. Of the remaining ¼ 
of the sample, 15.7% are aged 18-24, 5.8% of respondents belong to the age group of 55-65, and 
only 0.9% of respondents are over 65 years old.

Table 3. Socio-demographic characteristics of respondents (n=345)
AGE Number Percentage (%) Gender Number Percentage (%)
18-24 54 15,7 Male 122 35,4
25-35 89 25,8 Female 223 64,6
36-55 179 51,9
56-65 20 5,8
65+ 3 0,9
Degree of education Number Percentage (%) Profession Number Percentage (%)
Primary school 10 2,9 Student 34 9,9
Secondary school 177 51,3 Private sector 141 40,9
Vocational studies 48 13,9 Public sector 127 36,8
Academic studies 66 19,1 Retiree 4 1,2
Master’s studies 43 12,5 Unemployed 39 11,3
 Ph.D studies 1 0,3

Source: Author’s calculations based on data analysis in SPSS 23.00

The structure of respondents by level of education, based on Table 3, indicates that the largest 
number of respondents have completed high school (51.3%), while the highest level of education 
(doctorate) has only 0.3%. Only a few respondents had only primary education, with a share of 
2.9%. By occupation, the majority of respondents are employed in the private sector (40.9%), 
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while 36.8% of respondents are employed in the public sector. Only 11.3% belong to the category 
of unemployed. Also, the sample includes students/pupils (9.9%) as well as pensioners (1.2%).

Given that the West Backa district has a significant number of tourist events that distinguish it by 
its quality content, the analysis of the questionnaire revealed that the Apatin Fishermen Evenings 
is among the three most visited events with a share of (51%), which indicates that this event is the 
leader in the West Backa district with a tradition of 60 years, followed by the Sombor Pot (18%) 
and Bodrog fest (5.5%). Regarding the significance of the mentioned events for the region of the 
West Backa district, these events influence the increase in turnover in catering establishments 
that primarily provide food and beverage services. Also, by analyzing the responses, events such 
as Grozdjebal in Sonta, Sombor music festivals, Lika Olympics, Danube Half Marathon, and 
Ravangrad wine fest were singled out. When it comes to the reported number of overnight stays 
and visits to the tourist site during the event Apatin Fisherman Evenings (Table 1), the highest 
frequency of visits is recorded during the summer months, especially from July to August, when 
the highest tourist traffic is recorded in the country, up to 40% of overnight stays are realized.

Based on the official results of the E-tourist portal, it was found that the highest number of reported 
arrivals and overnight stays in the period when the Apatin Fishermen Evenings are held was in 
2023, where a total of 1,298 overnight stays were achieved, of which 157 were by foreign nationals. 
Concerning the year 2021, when the total number of overnight stays was 613, it can be concluded 
that this event, year after year, positions the Apatin Fishermen Evenings as an important factor in the 
tourist destination of the West Backa District. The main reasons for attending the Apatin Fishermen 
Evenings among people aged 25 to 35, whose participation is 52.7%, stand out as an entertaining 
evening program, i.e. the performance of prominent pop artists (52.7%), cultural and artistic program 
(22.7%), gastronomic offer (19.1%), as well as the possibility of making new acquaintances (5.5%). 
Also, the research showed that this event is most often visited in the company of the family (51.9%), 
followed by friends (38.3%), and a partner (8.7%), which indicates the pronounced family character 
of this event. When it comes to allocating funds for an evening out, the respondents’ opinions are 
divided. More than a third of respondents point out that it is necessary to allocate 20-30 euros for one 
evening, while the younger population, aged 18 to 24, believes that it is necessary to allocate more 
than 30 euros for a good time. The majority of respondents (58.6%) believe that the prices are in line 
with the quality of products and services, while 41.4% believe that they are not.

In the organization of free time during a full-day visit to Apatin during this event, 60% of those 
surveyed were satisfied with the active content program throughout the day. The competition in 
cooking the traditional Apatin fish stew attracts the attention of 23.4% of the domestic and local 
population. Other activities include a fishing competition on a float, a football match between the 
“fat” and the “skinny”, a cultural and artistic program, as well as an entertaining evening program.

When asked “Would you visit the Apatin Fishermen Evenings again?”, it was found that 97.1% of 
the respondents would visit this event again, which indicates an exceptional degree of satisfaction 
of visitors with this event. Based on the presented data, we can conclude that the Apatin Fishermen 
evenings represent a significant social event, especially for people aged 25 to 35 years. Visitors to 
this event first of all appreciate the entertaining evening program and the opportunity to make new 
acquaintances, but also the uniqueness of the cultural and artistic program and the gastronomic offer.

Based on the analysis of Table 4, where a cross-tabulation of the gender of the respondents and the 
answers to the question: “How do you find out the necessary information when planning a tourist 
visit?”, it was found that the largest number of female respondents declared that they found out 
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about Apatin Fishermen Evenings through social networks ( 49.8%) and the media (18.8%), while 
the male part of respondents stated that they most often get information about events through 
acquaintances (26%) and social networks.

Table 4. Crosstabulation of respondents’ gender and answers based on the question about the 
way of informing about the events

Gender
How do you find out the necessary information when a tourist visit is planned? Total

Tourist 
Organization Media Online 

platforms Accountant Radio Social 
networks Flyers

Male
counted 8 19 6 32 6 50 1 122
% within the 
gender 6,56% 15,57% 4,92% 26,23% 4,92% 40,98% 0,82% 100,0%

Female
counted 6 42 21 36 4 111 3 223
% within the 
gender 2,69% 18,83% 9,42% 16,14% 1,79% 49,78% 1,35% 100,0%

Total

counted 14 61 27 68 10 161 4 345
% within 
both 
genders

4,06% 17,68% 7,83% 19,71% 2,90% 46,67% 1,16% 100,0%

Source: Author’s research

Based on the data obtained, it can be concluded that social networks are increasingly relevant when it 
comes to informing public opinion, which indicates that the Tourism Organization of the Municipal-
ity of Apatin in promoting this event should direct greater promotional activity on social networks, 
to continue the trend of increase in the number of visitors. When it comes to informing through the 
Tourist Organization concerning women, the majority of male respondents (6.6%) declared that they 
are informed in this way. Further analysis revealed that marketing activities through propaganda 
flyers have an insufficient impact on the additional growth of visitors for the reason because the 
obtained data show that only 0.8% of male and 1.3% of female respondents are informed in this way.

Based on the overall analysis according to gender, and when asked about the most common way 
of information about events, it was concluded that the largest number of respondents (46.67%) 
found out about the events through social networks, while the smallest number of respondents 
(1.16%) found out through propaganda flyers.

Table 5: Respondents’ views on the importance and sustainability of the Apatin Fishing 
evenings in the West Backa district

ITEM Mean (value) Standard deviation
1.	 Apatin Fisherman’s Evenings greatly contribute to the development of 

tourism in the West Backa District. 4,128 0,8931

2.	 The Apatin Fisherman's Evenings is an event of an international 
character. 3,835 1,0365

3.	 Apatin Fisherman’s Evenings have a negative impact on the social life 
of the inhabitants during the duration of this manifestation. 2,226 1,2740

4.	 The emphasis of this event is on the preparation of fish specialties. 3,435 1,1242
5.	 This event is sustainable with the aim of improvement in the future. 3,849 1,0002
6.	 Apatina Fishermen's Evenings stand out for their quality in comparison 

to events in the surrounding area. 3,501 1,0733

7.	 Apatin has enough accommodation capacity to accommodate domestic 
and foreign tourists. 3,246 1,1259

8.	 This event provides content for all ages. 3,864 0,9714
9.	 During this event, the security of visitors is at a high level. 3,641 1,0165
10.	 This event is a place where people relax from everyday stress 3,933 0,9905

Source: Author’s research
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The highest mean value (4.128) among the observed statements is related to the opinion that the 
Apatin Fishermen Evenings greatly contribute to the development of tourism in the West Backa 
district, while the lowest mean value (2.226) is recorded for the statement that the Apatin Fish-
ermen Evenings have a negative impact on the social life of the inhabitants during the duration 
of this event.

These results directly affect the importance of the Apatin Fishermen Evenings as a factor in the 
positioning of the tourist destination. The high mean value associated with the positive contribution 
of the event to the development of tourism in the West Backa district indicates that the evenings 
have the potential to attract tourists and contribute to the economic development of the region. On 
the other hand, a low mean value associated with a negative impact on the social life of residents 
can be worrisome, as it can affect local support and perception of the event itself. Therefore, it is 
important to understand and address these different aspects when planning and promoting the 
Apatin Fishermen Evenings as a key factor in the tourist positioning of the destination.

Table 6: One-factor analysis of variance
ANOVA

Question: df F Sig.

To what extent do you like the tourist 
offer of Apatin?

between groups 9,801 3 2,431 2,280 ,60
within groups 312,276 342 ,878
Total 322,077 345

Source: Author’s research

One-factor analysis of variance was used to investigate the influence of the age of the respondents 
according to the answer to the question: “To what extent do you like the content for the organization 
of free time at this event?”. By comparing the empirical level of significance and the theoretical 
level of significance, a decision is made: since the empirical level of significance is higher than 
the theoretical level of significance (p &gt; 0.05) the null hypothesis (H0) cannot be rejected 
(Probability that random variable F - distribution with df=3 degrees of freedom in the numerator 
and df=342 degrees of freedom in the denominator, exceeding the value of 2.280 is equal to the 
p-value, i.e. formally written P(F[3,342] &gt; 2,280) = 0.06).

Based on the analysis of the questionnaire, we saw that the development of tourism in Apatin goes 
in two directions: across the Danube River and towards the geothermal springs. The majority of 
respondents liked the tourist offer of the city, which was reflected in the mean value of 28.4 and 
standard deviation of 14.71. Respondents aged 36 to 55 expressed the most satisfaction (23.77%), 
while the least dissatisfaction was in the same age group, with a mean value of 1 and a standard 
deviation of 0.87.

Regarding the cultural events in the city, we concluded that the majority of the respondents did not 
have a clear opinion about their offer. The mean value is 30, and the standard deviation is 13.28. 
This indicates the need to improve the organization of cultural events by the Municipality of Apatin.

Respondents also had the opportunity to single out the potential shortcomings of the tourist offer 
at the Apatin Fishermen Evenings event, where we found out that (49.6%) of respondents singled 
out the inclusion of a visit to the nature reserve Upper Danube, which is unique in this region, 
as the main drawback of the tourist offer. At the same time, the underutilization of the potential 
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of spa tourism during the event, the lack of a wellness center within the rehabilitation and health 
center Banja Junakovic Spa, which enables the treatment of all types of rheumatism, orthopedic 
and neurological diseases, as well as gynecological diseases and marital sterility, are also high-
lighted as a shortcomings.

The third shortcoming of the tourist offer in Apatin is the disconnection of the Tourist Organizations 
in Apatin - Sombor - Kula - Odzaci (37.2%), which should have a unique goal, which is to raise the 
quality of tourism in this district as the ultimate goal, which is to put West Backa district on the 
map of tourist destinations both in the Republic of Serbia and in the region. As part of the previous 
deficiency, the respondents singled out the lack of licensed tourist guides in Apatin, who would 
properly present the cultural and historical sights of Apatin, both to domestic and foreign tourists.

5.	 CONCLUSION 

The Apatin Fishermen Evenings represent an event that is of vital importance to the cultural and 
touristic identity not only of the city of Apatin but also of the wider region. Through this event, 
the hosts have the opportunity to preserve and promote the rich fishing tradition that is deeply 
embedded in the history of this area. At the same time, this event attracts a large number of visitors 
from the wider region, which allows them to enjoy an authentic experience, taste local specialties, 
and participate in traditional activities. Through the Apatin Fishermen Evenings, the destination 
positions itself as an attractive tourist destination that cherishes its past and at the same time 
opens up to the future, providing an unforgettable experience to visitors and contributing to the 
economic development of the region. According to the obtained results, the conclusion emerges 
that the events are identified as a key part of the tourist industry, providing a vital impulse to the 
development of certain tourist regions. In an economic sense, events not only attract tourists but 
also have a deeper socio-economic impact that enriches the local community through business 
opportunities, improving infrastructure, and increasing income.

Through the analysis of the specific event Apatin Fishermen Evenings and based on the perception 
of previous visitors, we see how one event can become a key point of the tourist offer, creating a 
recognizable brand of the region, and attracting the attention of both domestic and foreign tourists.

Emphasizing the long-standing tradition of such events not only enhances the cultural identity 
of the destination but also provides the basis for the development of tourism in the spirit of local 
authenticity. Through activities such as maintaining and strengthening the brand of the Apatin 
Fishermen Evenings event, Apatin as a place is placed on the tourist map, not only in the region 
but also in the wider area, potentially attracting more tourists and considering the natural and 
anthropogenic values ​​that surround Apatin and a greater number of investments which will addi-
tionally affect the further development of tourism.

During the research, the authors encountered several limitations, including the subjectivity of 
respondents’ perceptions, the absence of a pilot study, and restricted statistical analyses. Addi-
tionally, the seasonal timing of the event influenced the population’s perception, meaning results 
could vary if the study were conducted at a different time. Furthermore, the complexity of factors 
affecting the positioning of Apatin as a tourist destination—such as economic benefits, community 
impact, and cultural and natural values—also posed challenges for the research.

Future research could involve a deeper analysis of demographic factors such as age, education, 
employment, and income, to better understand their influence on the population’s attitudes toward 
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the Apatin Fishermen Evenings and Apatin’s overall tourist potential. Additionally, examining 
long-term trends and changes in public perception over an extended period would provide valuable 
insights into the evolving significance of the event. Finally, conducting comparative studies with 
similar events in the region or beyond could help identify the unique characteristics of the Apatin 
Fishermen Evenings and offer opportunities for further improvement.
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